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Environmental labelling (or eco-labelling) is typically defined as the “voluntary granting of labels by a 

private or public body in order to inform consumers and thereby promote consumer products which are 

determined to be environmentally more friendly than other functionally and competitively similar 

products” (FAO 2003). Eco-labelling is a market-based economic instrument that guides consumers' 

purchasing behaviour so that they take account of product attributes other than price. These may include 

environmental attributes relating to the product and/or the production process, for example labels may 

quantify pollution or energy consumption expressed as units of measurement. Other labeling systems 

may assert compliance with a set of best practices or minimum requirements for sustainability or 

reduction of harm to the environment. Attributes can also relate to economic and social objectives (e.g. 

fair trade; support to small-scale fishers; discouragement of child labour). Consumers' preferences are 

expected to result in price and/or market share differentials between products with eco-labels and those 

that are not labeled (either because the producer does not qualify or does not attempt to obtain the 

label). Potential price and/or market share differentials provide the economic incentive for companies to 

try to qualify to label their product.  

Consumers' choices and their willingness to discern between products based on their environmental 

implications, and even pay a higher price for an eco-labelled product, will depend on their general 

capacity to address, and willingness to respond to, environmental concerns through purchasing 

behaviour. There is considerable evidence that consumers' responsiveness to environmental labelling 

varies among countries as well as within them (among different strata of the population). Consumers with 

good incomes and a high level of education have a moderate, and sometimes, strong, tendency to choose 

an eco-labelled product over a non-labelled one, even when labelled products costs slightly more. In 

comparison, consumers in developing countries tend to be more price sensitive with less discern based on 

the label information. 

Consumer confidence and trust are therefore essential for a successful eco-labelling programme. 

Consumers need to be confident that the scheme's objectives are being reached if they are going to 

continue to discern between labelled and non-labelled products. If consumers feel misled or become 

confused they are likely to return to cheaper non-labelled products. This would destroy the price and or 

market differentials that provide the incentive for producers to label their products 

Requirements and qualification for eco-labelling are typically administered by industry associations to 

which membership is voluntary. Some industry associations may be self-regulating and may undertake 

monitoring and assessment of compliance by its members. Other schemes may require compliance with 

strict certification criteria that are clear and precise and a certification procedure that is independent and 

verifiable to ensure that the label conveys accurate and sufficient information.  
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The honey industry in South Africa has an average annual turnover of R3.2 billion, and produces about 2 000 tonnes 

per annum and provides employment for an estimated 100 000 people. In addition to producing honey, beekeepers 

play a critical role in agriculture, contributing to crop pollination and the development of products worth billions of 

South African Rands. However, beekeepers have in the past used lethal trapping methods (poison and gin traps) to 

kill honey badgers who raid beehives. As a result, there was an alarming increase in badger killings in recent years. 

Honey badgers are registered as Near Threatened (South Africa Red Data Book for Mammals, 2004) and are legally 

protected in South Africa, but enforcement of legislation is limited because of capacity constraints. The Badger-

Friendly Honey Initiative has two core components, namely (i) initiating an extension programme that informs and 

assists beekeepers adopt badger-friendly methods of beehive protection; and (ii) providing a market incentive for 

beekeepers, through an audit system that will accredit badger-friendly beekeepers and allow them to place a 

"badger-friendly" label on their products. Honey producers are required to adhere to a relatively simple set of best 

practice guidelines related to badger management.  

Source: http://www.capeaction.org.za/index.php?C=bio&P=7 (Accessed February 2012)  
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The ‘Dolphin Safe Tuna’ eco-label was initially established in 1990, based on the initiatives taken by the Earth Island 

Institute ‘International Marine Mammal Project’. The label prohibits intentional chasing, netting and encirclement of 

dolphins and the use of drift gillnets to catch tuna. It is also prohibited to mix dolphin safe and ‘ordinary’ tuna on-

board the vessels and observers must be present in certain fisheries. This eco-label is characterized as a single 

attribute label that focuses on the unintended impacts of fishing on non-target species. In other words, the label 

addresses ‘one’ environmental issue (by-catch) and the criteria do not address wider ecosystem impacts, nor energy 

consumption or impacts in other life cycle stages. By purchasing tuna with this label, consumers can support tuna 

fisheries, where adverse impacts on dolphins are minimised. 

Source: Thrane, M. et.al. (2009)  
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The Community Eco-label or "Flower logo" is the official mark in the European Union (EU) for products with the 

lowest environmental impact in a product range. Its aim is to promote, as well as to help consumers to identify those 

products which contribute significantly to improvements in relation to key environmental aspects. Participation on 

the scheme is voluntary and there are no regulations which oblige producers to apply for the Eco-label. As an 

example, the product group ‘light bulbs’ comprises long-life and energy-saving bulbs such as compact fluorescent 

bulbs with electronic ballast and double-ended tubes, excluding compact fluorescent lamps with a magnetic ballast, 

projector lamps, photographic lighting and solarium tubes. When a product is included in the product group 

definition and complies with the published Eco-label criteria, manufacturers, importers, service providers, trader or 

retailers who want to market their products in the EU, may apply for the Eco-label. In order to be awarded the 

Community Eco-label, light bulbs must comply with the criteria set out in the Commission Decision 2002/747/EC 

referring to for example energy efficiency, lifetime, lumen maintenance and mercury content, Colour rendering 

index, Flame retardants, Packaging, etc. 

 Source: Eco-labelling for light bulbs (Accessed from http://commerce.nic.in/.../EU%20Eco-label%20for%20light%20bulbs.doc)  


